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Communications & Marketing 347-578-0010

205 East 42nd street, 7th Floor 205 East 42nd street, 7th Floor

9/11/20 Alberto Arias

Alberto Arias, alberto.arias@cuny.edu Alberto.Arias@cuny.edu

Creative Copywriting Intern

One or more multimedia skills including photography, videography, animation, illustration, graphic design

20

Monday - Friday 9:00 AM - 7:00 PM

The Creative Copywriting Intern will support CUNY’s Communications & Marketing Office through a 
variety of exciting writing and editorial projects. CUNY has over 500,000 stories to tell through our 
diverse and complex community and the Creative Copywriting Intern will tell the stories that need to 
be told through blog posts, press releases, interviews, newsletters, and webpages. They will 
actively participate in the content creation and conceptualization process by pitching ideas and 
proposing stories. They should be prepared to bring a fresh and creative approach to their work in 
helping bring CUNY’s storytelling to the next level. 

Alberto Arias 9/11/20
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